
M
G

C REPO
RT 2026 

 Integrated Report

MGC REPORT 2026  
Integrated Report

& Presence  
Uniqueness  



MGC Way
We are an R&D-oriented chemical manufacturer that contributes to positive social change with original 
materials and technologies. Our Mission, “creating value to share with society,” is also our reason for  
existence. To realize this Mission, we aim to be an excellent corporate group that continues to be a  
preferred choice around the world by embodying our Value and demonstrating the uniqueness and  
presence articulated in our Vision.

VALUE

 Creating value to share with society
For advanced electronic devices, communication systems, fossil-alternative energy, advanced 
medicine, food management, and other industries that hold the keys to achieving the 
Sustainable Development Goals (SDGs), the evolution of materials and technologies to pro-
cess ingredients is essential. Guided by our Mission of “creating value to share with society,” 
we will continue to be deeply involved in both industrial and social innovation through our 
chemical ingredients and materials. Furthermore, we will keep pursuing new materials, ingredi-
ents, and technologies that can help to transform society.

MISSION

 An excellent company with uniqueness and presence built on chemistry
The chemical industry has limitless potential for application to, human life, environmental pres-
ervation, and social infrastructure. In our modern world of accelerating social change, we will 
leverage Uniqueness & Presence and dynamically transform ourselves in line with our ideal 
Vision for the future while pursuing sustainable growth.

VISION

 Conduct Philosophy
As a professional group:
A professional is someone who has a high level of trustworthy knowledge and ability and a 
strong sense of responsibility. Our aim is to assemble a group in which each member is a reli-
able professional.

1. �Courage that does not shy away from change: Do not be content with the status quo, 
try new things, and have the courage to break with convention. When the situation 
changes, don’t merely adapt yourself to it but have the courage to try to change your 
environment toward creating a better state of affairs

2. �Aim for lofty goals: Always set goals that are above where you are now and be moti-
vated to tackle these goals

3. �Perseverance in achieving goals: Overcome anything that confronts you with strong 
perseverance until you have reached your goal and gotten results

4. �Build team spirit with communication: Expand your circle of communication in order to 
cooperate, build mutual trust, and share goals

 MGC Corporate Behavior Principles 

 Sustainabillity Promotion Principle

The MGC Group’s diverse businesses are supported by its technological foundation, corporate culture, 
strategic partnerships, and a culture of safety. We will utilize these management resources and put our 
Value into practice as we take on the challenge of creating new value that anticipates the future beyond 
the changes that are unfolding.
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Editorial Policy
MGC Report 2026 focuses on stories describing 
how we have been creating value in pursuit of 
sustainable growth based on the theme of 
“Uniqueness & Presence.” We established a 
Companywide system under the leadership of the 
CSR & IR Division to compile and share informa-
tion and worked to provide a broad variety of 
quality contents that we hope will help our diverse  
stakeholders deepen their understanding of the 
MGC Group.

Guidelines Referenced
 �International Integrated Reporting Council 
(IIRC) Integrated Reporting <IR>
 �Ministry of Economy, Trade and Industry 
Guidance for Integrated Corporate Disclosure 
and Company-Investor Dialogue for 
Collaborative Value Creation
 �Global Reporting Initiative (GRI)  
Sustainability Reporting Standards
 �Task Force on Climate-related Financial 
Disclosures (TCFD) recommendations
 �Taskforce on Nature-related Financial 
Disclosures (TNFD) recommendations
 �Sustainability Accounting Standards Board 
(SASB) standards

Reporting Period
April 1, 2025–March 31, 2026 (fiscal 2025)
Note: �Some activities taking place before or 

immediately after the fiscal year under 
review are also noted.

Report Scope
Mitsubishi Gas Chemical Company, Inc. and the 
MGC Group
Note: �Where the scope of reporting differs, it is 

noted in the data.

In Charge of Publication
Motoyasu Kitagawa, Director, Senior Managing 
Executive Officer in Charge of CSR & IR Division

Published
August 2026

Disclaimer
Plans, goals, and other forward-looking state-
ments included in this report are determined 
based on information available as of the end of 
the consolidated fiscal year under review as well 
as on certain assumptions MGC has judged to be 
reasonable, and may include uncertainties. Actual 
results may differ significantly from these forward-
looking statements due to a variety of factors.

Information Disclosure System �

Non-financial 
information

Financial 
information

Primarily messages with a medium- to long-term focus

Primarily financial and non-financial results

MGC Report 
(Integrated Report)

Sustainability 
Website IR Website

Please refer to our website for details.

IR Website
Investors | MITSUBISHI GAS CHEMICAL COMPANY, INC.

• Securities Reports
• �Medium-Term Management 

Plan Materials

• Quarterly Financial Reports
• Presentation Materials

Sustainability Website
Sustainability | MITSUBISHI GAS CHEMICAL COMPANY, INC.

• Sustainability Data Books
• Corporate Governance Reports
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https://www.mgc.co.jp/eng/ir/
https://www.mgc.co.jp/eng/ir/
https://www.mgc.co.jp/eng/ir/library/report.html
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